Jason J. Bortz
301 East Gordon Street
Sterling, Virginia 20164
(571) 288-1911

bortz.jason@gmail.com
Objective:  Seeking a career in Public Affairs 
HIGHLIGHTS OF QUALIFICATIONS

· Government secret security clearance

· Accomplished in developing strategic communication plans

· Certified Training Instructor and comfortable with public speaking
· Proficient with Microsoft Office programs
· Able to make difficult decisions in stressful situations

EXPERIENCE
2004-Present
Public Affairs Chief


U.S. Marine Corps
· Developed strategic communication campaigns in support of Marine Corps objectives

· Managed, interviewed, and mentored 60 Public Affairs Specialists assigned throughout the U.S.
· Supervised the creation of online newsletters and websites used for the internal distribution of information to Marines and their families

· Developed and wrote curriculum for semi-annual training course for Marketing and Public Affairs Specialists
· Oversaw the production and editing of audio and video products and photographs that were used for internal and external communication

· Conducted training as Certified Training Instructor for Marketing and Public Affairs Specialists
· Developed content for social media campaigns to garnish positive interest in the Marine Corps
· Developed Public Affairs manual to assist Public Affairs Specialists in the daily functions of their job 
· Processed and answered media queries pertaining to the Marine Corps to include difficult subjects such as diversity initiatives, repeal of Don’t Ask Don’t Tell, and combat operations and casualties
· Created press releases to garnish media interest in the Marine Corps

· Coordinated interviews and embeds with national and international media 

· Managed operation of Visitors Center, which provided customer service to more than a thousand visitors weekly

· Copyedited products prior to release to include print stories, videos, and press releases
· Demonstrated effective interpersonal, verbal, and written communication 
· Developed and monitored ongoing training program to ensure training requirements for assigned personnel were met and exceeded
· Researched and led the procurement and fielding of $500,000 worth of laptops, cameras, and software for Public Affairs Specialists
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2000-2004
Marketing Specialist


Recruiting Station Houston, Texas
· Conducted marketing research, results tracking, and analyses of marketing strategies for effectiveness concerning recruiting and qualified lead generation 
· Conducted qualified lead generation, sales forecasting, and sales management

· Managed ad campaign concepts, designs, development, and project management over multiple marketing campaigns and programs while strictly adhering to an annual budget
· Created community relations events to generate positive awareness of the Marine Corps in local communities
· Developed marketing campaigns to generate quality leads and awareness 

· Managed media campaigns that included television and radio advertisements, billboard placements, and public service announcements

· Identified and collaborated with local organizations to create marketing events to include the Houston Astros, Houston Texans, Houston Rockets, and the Super Bowl XXXVIII planning committee
1998-2000
Journalist



U.S. Marine Corps
· Researched and wrote print stories for internal and external media
· Took photographs in support of written stories
· Conducted media escorts in support of Marine Corps operations and training
· Copyedited and proofed written stories for use in internal and external media
1992-1998
Photographer



U.S. Marine Corps
· Documented Marine Corps through still photography

· Skilled in the use of Adobe Photoshop
· Conducted media escorts in support of Marine Corps operations and training

· Copyedited and proofed written stories for use in internal and external media

EDUCATION AND TRAINING
· Instructor Training Course




2011
· Consultative Selling Skills 




2011
· Senior Leadership 





2011

· Department of Defense Joint Communication Course

2006
· Achieved Global Professional Selling Skills


2001
B.S. Business Administration (Cum Laude) - Columbia Southern University, 2004
M.S. Business Administration/Marketing - Columbia Southern University, 2012
